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What’s he going to talk about?

1. Health 2.0
2. Social Media
3. What will help you?



Source: 
Globescan/BBC/Reuters 2006



What the hell is Web 2.0?



eThis, That & The other  vs. Web 2.0
WWW, born 1994-5

publishing, searching, reading

Content Management

• Syndicated

• Subscribed

• Internally created

• Integrated from data sources

“Webmaster” regulated

• Institutional publishing 
standards

• Prescribed branding

Dominant letters -- e, later i

Web 2.0, nee. 2005-7
uploading, sharing, collaborating, 

searching
Social networks

– Blogs
– Wikis
– Forums, Groups, Discussions
– Video/content sharing
– Micro-Blogging (Tweet, Tweet)

Sharing Tools
– Community policing
– Posting guidelines

Dominant letters
– r, z, x, 2.0
– Periods, but no vowels allowed

Adapted/stolen from Gale Wilson-Steele, CareSeek; Jane Sarasohn-Kahn



Source: Tim O’Reilly What is Web2.0, 9/2005

Web 2.0: O’Reilly’s Core Competencies

• Services, not packaged software
• Data sources that  get richer as more people use them
• Trusting users as co-developers
• Harnessing collective intelligence
• Leveraging the long tail through customer self-service
• Software above the level of a single device
• Lightweight user interfaces



What
is ?



“...Social software and lightweight tools that promote collaboration between... 
stakeholders” 

- Matthew Holt and Jane Sarasohn-Kahn

“...Social software and lightweight tools that promote collaboration between... 
stakeholders”

- Matthew Holt and Jane Sarasohn-Kahn

“... all the constituents focus on health value…improving safety, efficiency 
and quality of healthcare” 

- Scott Shreeve

“... all the constituents focus on health value…improving safety, efficiency 
and quality of healthcare”

- Scott Shreeve

"health 2.0 is participatory healthcare... we the patients can be effective 
partners in healthcare.” 

- Ted Eytan

"health 2.0 is participatory healthcare... we the patients can be effective 
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What is “Health 2.0”
Matthew Holt’s best guess at the constituent parts

• Personalized search that finds the right answer for   
the long tail

• Better data integration and presentation
• Communities that capture the accumulated   

knowledge of patients and caregivers
• Intelligent tools for content delivery and transactions
And just maybe….

Patients (really!) in charge of  their own care?



Social 
Networks

Tools
Search

Transaction
Data

Health 2.0: User-Generated Healthcare

Content



SEARCH:
Gets deeper and more personalized













COMMUNITIES: 
Providing support, answering questions, 

aggregating data & tracking outcomes















Search & Online Communities

+



Emergence of Consumer-Focused Tools

1. Personalized

2. Analytical

3. Supporting 
Decisions

4. Enabling 
Transactions



TOOLS: 
Unlocking databases with 

new interfaces and analytics













Unplatforms



A Continuum of Health 2.0?

User-generated 
health care

Users connect to 
providers

Partnerships to 
reform delivery

Data drives 
decisions and 
discovery



Web 2.0 & Social Media
Web 2.0, nee. 2005-7

Social networks
– Blogs
– Wikis
– Forums, Groups, Discussions
– Video/content sharing
– Micro-Blogging (Tweet, Tweet)

Sharing Tools
– Community policing
– Posting guidelines

Dominant letters
– r, z, x, 2.0
– Periods, but no vowels allowed

General Channels of Social Media

• FaceBook
• Wikipedia
• Linked-in
• YouTube
• Twitter

Secondary Arenas

• Blogs 
• Community & Professional Sites
• News Sites
• Reviews

Where do you need to fit in?
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