
 

 

Telling Your Story: Breakout and Skill Building Exercise 
 
Instructions: 

1. As a group, recap what you have learned so far about the various elements of good 

storytelling.  (10 minutes)  

 

2. Identify a compelling story from your experience: either with the health care system, or 

with efforts to improve health and health care in your community. This could be the 

story you discussed over lunch, or it could be a new story altogether. (5 minutes) 

 

3. Choose from any of the 6 different scenarios presented below—note that all of them 

allow 5 minutes to tell your story. (3 minutes) 

 

4. Using the elements of effective storytelling presented earlier, think about how you 

would organize and deliver your story in the most effective and powerful way possible 

to the audiences in the scenario you chose (12 minutes) 

 

5. Share the story you have prepared with the others in your group. Once everyone has 

had a chance to share, select one person from your table to present their story to the 

larger group at the next session. (30 minutes) 

 
 
 
Remember:  
You only have 5 minutes to share your story!  Refer back to the discussion guides 
offered at lunch (duplicated in this packet) and any notes you have from earlier 
sessions on tips for effective storytelling. 
Flipcharts, note cards and markers have been provided to help you organize your 
thoughts and may be used to assist in your presentation. 
  



 

 

AN EFFECTIVE STORY… 
 
 
…is personal. 
 

You don’t have to be the main character in your story, but the listener should understand why you, 
in particular, are telling it. Who is your story’s main character? If you aren’t the main character in 
your story, what makes the story personal for you? What personal experiences can you share to 
demonstrate real-life impact? 

 
 
…has a clear goal. 
 

Why are you telling the story?  What response do you hope to elicit from your audience or what 
action would you like them to take? 

 
 
…is tailored to a specific audience. 
 

Know your audience. The story you tell should speak to the person you want to influence. Who is 
your audience? Who (or what) influences their decisions? How does your goal align with theirs? 

 

 
…is well-informed. 
 

An effective story includes compelling evidence. Does your evidence support your primary 
objective?  Is it relevant to your audience? 

 

 
…is clear and focused. 

 
Is your story organized logically?  Does it have a beginning, middle and an end? Is it easy to 
follow?   

  

 
…is concise. 

 
If necessary, could you tell your story in five minutes or 1 minute? 

 
 
 
 
Adapted from: Louisiana Developmental Disabilities Council’s “Write Your Story” tips 

http://www.laddc.org/content.cfm?id=505 



 

 

 

Potential Scenarios 
 
Scenario #1: 
Your Opportunity:  You have been asked to deliver a short presentation on the true patient 
experience in your local hospital system as part of an American Medical Association (AMA) 
webinar series. 
 
Your Audience:  Providers and Medical Practice Managers 
 
Time Limit: 5 minutes 

 

 

 

Scenario #2: 
Your Opportunity:  You have been asked to deliver a short presentation on the 
consumer experience with the healthcare system at this year’s America’s Health 
Insurance Plans (AHIP) national meeting. 
Your Audience:  Health Insurance Company Leadership 
Time Limit: 5 minutes 

 
 

 

Scenario #3: 
Your Opportunity:  You have been asked to deliver a short presentation on the 
importance of consumer engagement at a convening hosted by the National Health 
Council – an organization that brings together various segments of the health 
community to provide a united voice for people with chronic diseases and disabilities 
and their family caregivers.  
Your Audience:  Representatives from Patient Advocacy Organizations, Patients and 
Caregivers 
Time Limit: 5 minutes 

 
 

 

 

 



 

 

Scenario #4: 
Your Opportunity:  You have been asked to deliver a personal healthcare story as 
part of a webinar series hosted by the Administration on Community Living, a federal 
agency focused on supporting aging and disabled Americans in their efforts to live 
independent lives.  
Your Audience:  Older Adults, People with Disabilities, their Families and Caregivers 
Time Limit: 5 minutes 
 

 
 
Scenario #5: 
Your Opportunity:  You have been asked by your doctor to share your thoughts on 
the value of consumer engagement with the staff at a provider practice in your 
community.  
Your Audience:  Primary Care Providers (including your own) and Associated Staff 
(e.g., Nurses, Technicians and Administrative Staff) 
Time Limit: 5 minutes 

 
 
 
Scenario #6: 
Your Opportunity:  You have been asked to speak to your local Chamber of 
Commerce, which represents a large number of small provider practices in your area. 
The Chamber is interested in hearing more about your experience with the consumer 
engagement efforts of the local AF4Q Alliance.  
Your Audience:  Providers, Medical Practice Managers and Local Business Owners 
 
Time Limit: 5 minutes 

 
 


