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Fundamentals of an Effective Web Site
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'Questions We Have Heard

e Design: How do we make our site more
visually appealing?

e Structure: How do we design a site that
IS easy to use”?

« Marketing: How do we drive traffic to
the site?



e Audience characteristics

« \Ways to improve your site content and
structure

e \Ways to market your site
e An introduction to RWJF'’s site

* Resources to help you improve your
Site



Audience Characteristics
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Your Sites’ Audiences

 People are looking for the information that you
have.

— Growth of health information site category is more
than 20%

 Who are these people?
— Women (health care decision makers or caregivers)
— People with chronic conditions
— Middle aged or older

 What are their online habits?
— Staying in touch, shopping, finding health information
— Email use
— Limited social networking



Site Content and Structure
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Content

 WWhy should people use your site?
 \What do you want visitors to do?
 How are you enabling them?
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Content

e | ess textis more

— On average people will spend 27 seconds
or less on each page

— Avoid a brick wall of text
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Content

e \Write content in an inverted
pyramid

B

nd
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e Use bulleted lists

The Measures

Content

QUTCOMES
SUMMARY

A composite of 5 standards
for good control:

* Blood Sugar

* Blood Pressure
s Cholesterol

* Weight

= Smoking

Reported: Percentage of
patients who met at least 4
standards

PROCESS
SUMMARY

A composite of 4
measures of routine care:

* Blood sugar control
test done

s Screening for kidney
function or medication

* Annual eye exam

* Pneumonia vaccine
given

Reported: Percentage of
patients who met all 4
measures
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Content

e Use graphics more than text

Diabetes Checkup - S Cometn b el Shecko
2007 How well are you and your doctor
The Region managing your health?

The Practices
All of us have a role to play in good health care. The Community Health

Community Health Checkup is the first step to provide the information we need to do our part

Checkup Report -

2007 Good health care means many things: A good relationship between doctor
and patient; a staff that helps patients get the information and appointments

About the Checkup they need; patients who take an active role in their health

High-quality health care also means that patients and doctors do the right
thing at the right time

The Community Health Checkup reports on nearly 25,000 Northeast Ohio
adults who received care during 2007 in two ways:

OUTCOMES show how doctors' practices and their patients did on key
indicators of good diabetes control

Good Blood | GoodBlood | Cholesterol in
Sugar com,-o|(\Prsssure Coniro‘ Good Control

A A

Good Weighl( Not Smoking
Control \

PROCESSES show how practices and their patients did at getiing
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Lorem ipsum dolor sit
amet, consectetuer

Adipiscing elit, sed diam
nonummy nibh euismod

tincidunt ut laoreet

Dolore magna aliquam
erat volutpat

Ut wisi enim ad minim
veniam, quis nostrud

Exerci tation ullamcorper
suscipit lobortis nisl ut
aliquip ex ea commodo
consequat.

Duis autem vel eum

iriure dolor in hendrerit
in vulputate_

Velit esse molestie con-
sequat, vel illum dolore
eu feugiat nulla facilisis

Vero eros et accumsan et
iusto odio dignissim qui
blandit praesent

Ut wisi enim ad minim
veniam, quis nostrud

Content
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse

molestie consequat, vel illum dolore eu feugiat nula facilisis at vero eros st
accumsan et iusto odio dignissim qui blandit prassent [uptatum zzril delenit augue duis dolore te
feugait nulla facilisi.

« Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamecorper suscipit lobortis nisl it
aliquip ex ea commodo consequat. Duis autem vel eum iniure dolor in hendrerit in vulputate velit
esse molestie consequat, vel illum

« Dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit. sed diam nonummy nibh evismod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

* Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie conseguat, vel illum
dolore eu feuwgiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamecor-
per suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor
sit amet, consect-
etuer adipiscing

Lorem ipsum dolor
sit amet, consect-
etuer adipiscing

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea

commodo consequat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip ex ea commedo conse
quat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum

- Dolore eu feuglat nulla facilisis at vero eros et accumsan et lusto odio dignissim qui blandit praesent luptatum zzri

augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor sit amet, consecleluer adipiscing elit, sed diam nonummy r

euismod tincidunt ut lacreet dolore magna aliguam erat volutpat
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Lorem ipsum dolor sit

Adipiscing elit, sed diam

Dolore magna aliquam
Ut wisi enim ad minim
Exerci tation ullamcorper
Velit esse molestie

Vero eros et accumsan

Content

Consequat vel Olllum

Lorem ipsum dolor sit amet, consectetuer adipiscing

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
Feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi.Ut wisi enim ad minim veniam, guis nostrud
exerci tation ullameorper suscipit lobortis nisl liquip ex ea commodo consequat. Duls autem vel eum

+ Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl
liquip ex ea commodo consequat. Duis autem vel eum irure dolor in hendrerit in vulputate
molestie consequat, vel illum

* Dolore eu feugiat nulla facilisis at vero eros et accumsan et justo odio dignissim qui
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

* Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
tincidunt ut laoreet dolore magna aliquam erat volutpat.

« Dolore eu feugiat nulla facilisis at vero eros et accumsan et justo odio dignissim gui
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.
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Structure

e Layout
— People read pages in an F pattern

Heatmaps from user eyetracking studies of three websites. The areas where users looked the
most are colored red; the yellow areas indicate fewer views, followed by the least-viewed blue
areas. Gray areas didn't attract any fixations.
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Structure

e Layout
— The “no scroll” rule

* Put key message and action points at the top

— Your interior pages need to look as good
as the home page

15 Aligning Forces
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Structure

e Visuals

— Photographs need to mean something
and connect to key messages

-

What is the Community Checkup?

The Community Checkup is a report comparing health care across the
Puget Sound region. It lays a foundation for everyone to build on as a
community, working together to improve safety, effectiveness and
affordability of health care. The Community Checkup compares certain
aspecis of effective care, especially for people with chronic conditions
such as diabetes. heart disease. and depression. Qver time.
information in Community Checkup will be updated and expanded to
encourage everyone to improve.

Getthe Care that is Best for You

If you want to compare health care at your clinic or hospital in the
Puget Sound area, you've come to the right place. Look up your
condition or pick your county to find out about care at nearby
clinics or hospitals. Mowhere else will you find this much trusted
{and free!) information compiled by local doctors, hospitals and
ather community leaders. Use it to make sure you get the right
care to be as healthy as possible.

16 Aligning Forces
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Structure

 Navigation

— Navigation should be self-explanatory and
convey key elements of your message
e Users should know:
— What they will find when they click

— Where they are
— How to get back to the homepage
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Structure

e Use sub-navigation to take users directly to
what they need

rces Focus Areas News & Updat

Focus Areas

Preventian

Homa * Basgurces * E-Lamming

E-Learnin‘gl\

AIDSTAR-One is identifying Intemet-enabled leaming that encompasses trair
eduratinn instin-dima infarmatinn and commoniratinon Yehicles heinn emiln

Cvervigw

Treatment

ove

PMTCT

Care and Support

Counseling and Testing

o
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Site Marketing
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' Site Marketing

« Know your community

— Where are the people that need your
iInformation?

* Promote site linkages
o Consider community partnerships

— How do you keep people coming?
 Email outreach/subscriptions

— What does your audience see?
» Local weeklies (online versions)
» Paid search (targeted)

20



Site Marketing

* Blog outreach

— Find local blogs
 Technorati

— Build relationships
e (Guest post
« Commenting

Aligning Forces
for Quality



RWJF.org

E-mail subscrpfinns | Cootact WP | [SETHER

Raobent Wood Johnson Foundatson

Aboul RWIF # Publications and neseanh

Qua]it}y/ Equa]ity  The qualty chalienge » Programs and grants » QuaktyEqualty newsroom

= Dur siraingy > Promising praclicns
» Migning Forces for Qualty » Qualty/Equalty publications

We are committed to improving the
quality of health care for all
Americans.

* Qur sirotegy
* Algring Forces for Qualty

BEARCH QUALITY/EQUALITY:

G Aligning Forces for Quality: Improving Health
Care in Communities Across America

% | MY

= Wiow al publeatons

.. Quality/Equallty new and

“ noteworthy publications

: ! P B’ ,
EHooaliy el Caen Ficvidy Promising practices Aligning Forces for Quality

+ Consumers, Heatth Can Purchasers
; ! Assassing Fisk and Designing Tools o
Physicians, and Hoalth Msurers Announcs Ry 39"5 gning Dkapadties in the qualily of cans spur
ice

Agreamant on Prineipl RW.IF to attack the problem in 14

commumnities across Amenca.
« Reducing Door-to-Balloon Time Through
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RWJF.org

« Quality/Equality pages
www.rwif.org/qualityequality
— New content
— Interventions
— Your stories
— Link from your pages

— Sign up for alerts on new products and
material www.rwif.org/services/

Aligning Forces pr
for Quality


http://www.rwjf.org/qualityequality
http://www.rwjf.org/services/

Resources

e Checklist to help you improve your site:
www.nonprofittips.com/is-my-web-site-
iIneffective-checklist-1/

e Blog search: www.technorati.com

« Writing for the Web: Letting Go of the
Words by Janice Redish
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http://www.nonprofittips.com/is-my-web-site-ineffective-checklist-1/
http://www.nonprofittips.com/is-my-web-site-ineffective-checklist-1/
http://www.technorati.com/

& A
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