
Content, Design and 
Marketing

Fundamentals of an Effective Web Site
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Questions We Have Heard

• Design: How do we make our site more 
visually appealing?

• Structure: How do we design a site that 
is easy to use?

• Marketing: How do we drive traffic to 
the site?
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What We’re Going to 
Cover 

• Audience characteristics
• Ways to improve your site content and 

structure
• Ways to market your site
• An introduction to RWJF’s site
• Resources to help you improve your 

site



Audience Characteristics
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Your Sites’ Audiences
• People are looking for the information that you 

have.
– Growth of health information site category is more 

than 20%
• Who are these people?

– Women (health care decision makers or caregivers)
– People with chronic conditions
– Middle aged or older

• What are their online habits?
– Staying in touch, shopping, finding health information
– Email use
– Limited social networking
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Site Content and Structure
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Content

• Why should people use your site?
• What do you want visitors to do? 
• How are you enabling them?
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Content

• Less text is more
– On average people will spend 27 seconds 

or less on each page
– Avoid a brick wall of text
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Content
• Write content in an inverted 

pyramid
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Content

• Use bulleted lists

10



Content

• Use graphics more than text
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Content
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Content
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Structure

• Layout
– People read pages in an F pattern
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Structure

• Layout
– The “no scroll” rule

• Put key message and action points at the top
– Your interior pages need to look as good 

as the home page
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Structure
• Visuals 

– Photographs need to mean something 
and connect to key messages
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Structure

• Navigation
– Navigation should be self-explanatory and 

convey key elements of your message
• Users should know:

– What they will find when they click
– Where they are
– How to get back to the homepage
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Structure
• Use sub-navigation to take users directly to 

what they need
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Site Marketing
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Site Marketing

• Know your community
– Where are the people that need your 

information?
• Promote site linkages
• Consider community partnerships

– How do you keep people coming?
• Email outreach/subscriptions

– What does your audience see?
• Local weeklies (online versions)
• Paid search (targeted)



Site Marketing

• Blog outreach
– Find local blogs

• Technorati
– Build relationships

• Guest post
• Commenting



RWJF.org
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RWJF.org

• Quality/Equality pages  
www.rwjf.org/qualityequality
– New content
– Interventions
– Your stories
– Link from your pages
– Sign up for alerts on new products and 

material www.rwjf.org/services/

http://www.rwjf.org/qualityequality
http://www.rwjf.org/services/


Resources

• Checklist to help you improve your site: 
www.nonprofittips.com/is-my-web-site- 
ineffective-checklist-1/

• Blog search: www.technorati.com

• Writing for the Web: Letting Go of the 
Words by Janice Redish
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http://www.nonprofittips.com/is-my-web-site-ineffective-checklist-1/
http://www.nonprofittips.com/is-my-web-site-ineffective-checklist-1/
http://www.technorati.com/


Q & A
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